
www.fis-snowkidz.com

Dubrovnik, May 2009

FIS CAMPAIGN
BRING CHILDREN TO THE SNOW



www.fis-snowkidz.com

WHAT IS «BRING CHILDREN TO THE SNOW»?

• International, multi-year campaign 
to promote snow activities as the 
number one leisure choice in winter 
for kids and the youth.

• Introduced  by FIS Council based 
on an idea of FIS President Gian 
Franco Kasper.

• Main aim is to create a pool of 
lifetime snow lovers among 
youngsters. 
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WHY«BRING CHILDREN TO THE SNOW»?

• General decline in youth 
participation in snow sports in 
recent years

• Many other activities consume 
youngsters‘ and families’ time

• Decrease of school snow weeks

• Increasingly sedentary lifestyles

• Growing population with immigrant 
background

• Variable snow years 
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CAMPAIGN VISION

All children between the ages of four and fourteen (4-10 / 
10-14) should have the chance to experience the fascination of 
snow.
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• Discontinuation of contract with Agency CNC

• Evaluation of Seminar Feedback 

• Identification of contacts at NSAs

• Continuing development of FIS Wiki  
ww.bringchildrentothesnow.com

• Creation of campaign identity

• Detailed campaign concept

• Presentation to FIS Council at Levi & Val d‘Isère 

SINCE YOUTH SEMINAR IN OCTOBER

SINCE OCTOBER 7
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SEMINAR FEEDBACK
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• Great idea – FIS‘s future

• Needs a brand & a simple message –
the same for all NSAs

• Joint international Communications Campaign

• A „Cookbook“ of activities with templates, checklists etc.

• Tools for joint promotion

• FIS coordination

SINCE OCTOBER
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ACTIVATING – ENABLING - SHARING

CAMPAIGN CONCEPT

Activating snow desire Enabling snow experience

Learning from experience – no reinventing the wheel
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The existing national activities lay the foundation for the campaign. 
FIS coordination and knowledge transfer through 
http://www.bringchildrentothesnow.com

• International Communication 
Campaign with joint branding for NSA 
use (Print, Web, on-site etc.)

• FIS Snowkidz Award starting with FIS 
Congress 2010

• World Snow Day (as  of Season 
2010/11)

CAMPAIGN DETAILS 

ACTIVATING ENABLING

SHARING

• FIS SnowKidz Partner Ski Resorts 
(Kids until 8-10 of age ski for free)

• FIS SnowZone (Day events and 
Roadshow)
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ACTIVATING: COMMUNICATIONS CAMPAIGN

Goal:

Target Group:

Method:

Timeline:

Change existing mindsets

Children and their families

Integration of campaign to existing national programs and projects 
worldwide, especially events & activities (also World Cup)

As of Saison 2009/2010
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INTRODUCING
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ACTIVATING: FIS SNOWKIDZ AWARD

Motivation of development of national activities

National Ski Associations

Presentation and recognition of the best projects at FIS Congress

As of FIS Congress 2010
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Goal:

Target Group:

Method:

Timeline:

CAMPAIGN CONCEPT



www.fis-snowkidz.com

ENABLING: PARTNER SKI RESORTS

Resolve the accessibility issue 

Families

Reduce cost for a day in the snow

At participating ski resorts, children until 10th birthday ski for 
free, discount for juniors aged 10-14

As of season 2009/2010
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Goal:

Target Group:

Method:

What:

Timeline:
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ENABLING – SNOWZONE

Goal:

Target Group:

What:

Timeline:

Allow children to see, explore & experience snow

Youngsters especially in urban areas

A playful day with snow activities under guidance

Launch November 2009 followed by „Roadshow“ and local 
implementation 
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2009 2010

Activating dimension: International Communication Campaign

Enabling dimension: National Activity Campaign

Campaign internet site
MaintenancePhase IIPhase I

FIS Congress Award NSA 
Comms

Submissions 1st Awards

FIS Snowkidz Partner 
Resort Program

SnowZone  activity 
project-in-a-box and 
roadhshow

Jury

ImplementationNational PlanningDefinition/

ImplementationNational PlanningDefinition

Review

Review

Review

External Communications Campaign launch ProWinter Brand Soft Launch

CAMPAIGN ACTIVITIES

World Snow Day  National PlanningDefinition
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Hey ho, go snow -
Enabling children to experience the fascination of snow!
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